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This article discusses digitalization and digital transformation in the tourism
industry. It explains how globalization and modern technologies influence tourism
development. The article describes the role of online booking systems, digital
platforms, artificial intelligence, virtual reality, and augmented reality in improving
customer service and travel planning. It also highlights the importance of sustainable
tourism and its economic, social and environmental aspects.
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The principles of sustainable tourism. A fundamental requirement of the tourism
sector is that should embrace the principles of sustainable tourism and focus on the
achievement of the tourism sector as a whole, which should work to become more
sustainable.?

Sustainable tourism seeks to reduce harmful environmental and social effects
while ensuring long-term economic advantages for destinations. Many governments are
introducing environmentally  responsible  policies, supporting eco-friendly
accommodation, and promoting conscious travel practices among visitors. A
multifaceted approach is necessary to achieve sustainability. Beyond eco-friendly
lodging, it incorporates the idea of the “circular economy “which prioritizes local
resources and reduces waste. Many governments are increasingly switching from mass
tourism “models to value based tourism* in which the preservation of cultural heritage
sites and the standard of living of locals are more important indicators of a destination’s
success than the quantity of visitors.

Sustainable tourism development guidelines and management practices are
applicable to all forms of tourism in all types of destinations, including mass tourism
and the various niche tourism segments. Sustainability principles refer to the
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environmental, economic, and socio-cultural aspects of tourism development, and a
suitable balance must be established between these three dimensions to guarantee its
long-term sustainability.?

Digitalization is expected to continue propelling the travel experience on its
trajectory towards becoming more seamless, frictionless, and high quality and in a way
that contributes to the Development Goals (SDGs) of the United Nations.®

In today's tourism sector, technology occupies a key position. Online reservation
systems and travel platforms enable tourists to compare prices, access customer
feedback, and make bookings conveniently from anywhere. These digital solutions
have simplified travel planning and increased transparency in the market. Artificial
Intelligence has become an important tool for tourism businesses. Companies can offer
personalized recommendations and tailored services that better meet individual needs.
As a result, customer satisfaction and loyalty are significantly improved. In addition,
VR and AR technologies allow potential visitors to experience destinations virtually
before making travel decisions. Such innovations enhance marketing strategies and
create interactive promotional content. Many smart tourism destinations integrate
digital infrastructure to improve service delivery manage visitor flows, and enhance
overall tourist experiences.

Tourism companies can forecast travel trends, improve pricing tactics, and offer
highly customized recommendations thanks to Al-driven analytics. Beyond merely
streamlining logistics, these advances foster a “experience economy” in which the

virtual and real worlds come together to improve traveler’s emotional experiences.

Digitalization and digital transformation of the tourism industry have profoundly
impacted business operations, marketing strategies, consumer behavior, and knowledge
management, with far-reaching organizational and policy implications for the tourism
industry.*

Global travel and tourism experienced a massive resurgence, reaching a record
$ 11.1 trillion contribution to the global GDP-10% of the total economy. This surge,
driven by strong post-pandemic demand, solidified the sector’s recovery with 357
million jobs, defying economic headwinds through increased international and
domestic spending.®

Globalization strengthens economic integration among nations by facilitating
trade capital flows, and the movement of people. The growth of international air
transport and the simplification significantly contributed to the rise in cross-border
travel. At the same time, multinational hotel brands and travel corporations operate
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across various regions, ensuring consistent service standards while increasing
competition within the global tourism market. International institutions such as the
world Tourism Organization underline the importance of global tourism for national
economics, nothing its contribution to job creation, revenue generation and foreign
exchange earnings. It is crucial to recognize that the process of globalization in tourism
is not uniform. While industrialized areas enjoy the advantages of sophisticated
infrastructure, developing travel destinations frequently experience the “leakage
effect in which tourism related income leaves the nation and is transferred to foreign-
owned businesses. For tourism to be a catalyst for the creation of jobs in the area,
inclusive growth is also crucial.

Globalization as the expansion and intensification of social relations and
consciousness across world space and world-time (Steger 2020) Globalization is an
uneven process, affecting various geographical areas differently. (2021) °

1Sustainable Tourism for Development Guidebook .The principles of
sustainable tourism “ Contract nr.DCI-MULTI-2011/208-663" pl15
2UNWTO Tourism (2025)

SUN Tourism

“Henok Bekele Digitalalization and Digital Transformation in the Tourism Industry
(2024) p20

SWTTC (2024)

®Manfred Steger (Globalization) A very short introduction (2021) p3

In conclusion, digitalization and digital transformation are playing an important role in
the development of the tourism industry. Modern technologies have changed the way
tourism businesses operate, communicate with customers and provide services online
platforms, smart systems, and innovative tools make travel planning easier and more
convenient for tourists. At the same time the principles of sustainable tourism remain
essential to ensure long-term economic growth while protecting the environment and
supporting local communities. Overall combining digital technologies with sustainable
practices help the tourism sector become more competitive efficient and customer-
oriented in today’s global world.
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